
7w w w. r s c e n t r a l . o r g  |  R E TA I L  S H I P P I N G  N E W S

• Professional Design
• 17 Colors Options
• 30 Service Page Options
• Easily Edited by Store Owner
• Your Store Logo
• Your Store Picture
• Print File Upload
• Online Coupons
• Carrier Logos
• Package Tracking
• “Find Us” Google Map
• Hours & Contact Info

INDUSTRY NEWS YOU MIGHT HAVE MISSED

news     to   know  

ATLANTA – The six-year feud between UPS 
and franchisees of its Mail Boxes Etc. retail 
subsidiary will come to a head in a Los An-
geles court Aug. 3.

A lawsuit against UPS by its Mail Boxes 
Etc. franchisees asserts the franchisees 
were ruined when the delivery giant took 
them over.

The trial, which is expected to last five days, 
follows Los Angeles Superior Court Judge 
William F. Highberger’s ruling last month 
granting more than 3,500 Mail Boxes Etc. 
franchisees class-action status in the suit.

Two key things are at issue: The first in-
volves the 175 franchisees who did not con-
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PostNet Launches National 
Business Conversion Program

DENVER, CO – PostNet, an international network 
of neighborhood business centers, announced 
today the launch of its national business conver-
sion program designed to allow independent re-
tail operators to diversify into PostNet’s digital 
copy, printing and shipping franchise model. 

At PostNet, there has always been an under-
standing and respect associated with the 
benefits of independent business ownership. 
In fact, the company began as an individual 
operator in 1983 and helped guide over 400 
entrepreneurs into independent pack and ship 
stores before launching the PostNet franchise 
system in 1993.  

PostNet is now proud to leverage its heritage 
and nearly 20-year history in franchising to al-
low independent operators access to the ex-
ceptional support, technology, merchandising 
and training associated with its award winning 
brand. Candidates can find more information 
at www.postnetfranchise.com/conversion.  In 
fact, PostNet recently celebrated the grand 
opening of its first conversion store in Sunny-
vale, California.  

“Our proven business system, industry-leading 
support and world-recognized brand will pro-
vide new conversion store owners with the 
unique opportunity to capitalize on their terri-
tory’s potential, serve as the face of the Post-
Net in the community and set the direction of 
the market’s growth,” said Steve Greenbaum, 
CEO and co-founder of PostNet. “In addition, 
converted stores have the added benefit of be-
ing able to cross sell their existing services to 
both a new and established customer base.”  

By converting, new franchisees will not have to 
pay an initial $29,000 franchisee fee and Post-

Net will make an upfront investment in training 
and support. Additionally, new franchisees and 
their businesses will benefit from:

• Gradual royalty structure
• Territory exclusivity
• One-year free direct mail campaign to 
 promote enhanced services and 
 product offering
• Modern streamlined store design
• Access to PostNet’s world-class training 
  and support featuring regional 
  meetings, virtual classes, field support, 
  financial analysis and access to PostNet’s 
  proprietary systems
• Internet and technology solutions such as 
  web sites, SEO, email, file submission and 
  other tools at no additional cost
• Access to PostNet’s exclusive vendor rela-
tionships to expand business and lower costs

“By continuing our tradition of developing new 
product innovations like our business conver-
sion program   while keeping customer service 
a top priority, PostNet is well positioned to 
drive franchisee success,” said Brian Spindel, 
President and co-founder of PostNet.  “We 
share common objectives with our franchi-
sees, which focuses on building and sustain-
ing a profitable business and strong brand in 
this increasingly challenging economy.” 
 
PostNet, which offers an array of high de-
mand services and products tailored to meet 
the needs of business owners and today’s 
busy consumer, currently has more than 400 
locations across the United States and over 
850 stores worldwide. Customers can take ad-
vantage of dozens of business tools including 
digital printing and document finishing, com-
puter/Internet rental stations, professional 
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packaging and worldwide shipping via FedEx, 
UPS, DHL and the U.S. Postal Service. Post-
Net is one of the few locations where custom-
ers can compare shipping rates and delivery 
guarantees between all major carriers and 
choose the option that’s right for them.
 
Other services provided by PostNet include 
full and self service copying, private mailbox 
rental, mail and parcel receiving and forward-
ing, worldwide faxing, laminating, notary 
services, and passport photos, among oth-
ers. Customers can also purchase postage 
stamps, packaging materials and additional 
office supplies. 
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